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PRESS RELEASE 
 
 

Jig-A-Loo® slips into the hands of new shareholders 
 
Montreal, June 8, 2006 – David Gilmour, Bernard Allaire and Patrick Hofman are 
pleased to announce the acquisition of JIG-A-LOO Lubricants (www.jigaloo.com) from 
Angelcare Holdings Inc., a consumer products company controlled by recognized Quebec 
businessman Maurice Pinsonnault. JIG-A-LOO was launched in the Canadian retail market 
by Mr. Pinsonnault in 2004 after being used primarily in industrial and commercial 
environments since 1958.  
 
JIG-A-LOO is an all-purpose, invisible lubricant that helps multiple products operate and 
slide better. Offering almost unlimited applications in the residential, commercial and 
industrial sectors, JIG-A-LOO is ideal for wood, plastic, metal, leather and a number of 
other surfaces. Exceptionally waterproof, it also protects against rust and will not stain or 
drip. Unlike traditional lubricants, JIG-A-LOO contains no oil, grease, wax or detergent.  
 
According to Mr. Gilmour, CEO of JIG-A-LOO World, the future of both the product and its 
brand is extremely promising. “The growth potential of this brand is quite simply 
stunning,” he stated. “Jig-A-Loo was able to conquer the competitive Canadian 
marketplace; the stepping stone for its international growth is well established. My 
partners and I believe that the sky’s the limit for the geographical growth of JIG-A-LOO. 
Every household on the planet needs this product.” 
 
Mr. Pinsonnault acknowledged that the product will benefit from highly focused and 
energetic marketing efforts. “I feel like a parent sending a child out into the world,” he 
said. “But I realize that this amazing product has to get the exposure it needs. That’s why 
I’ve passed it on to people with outstanding talent, who can ensure it makes its way to 
every household on every continent.”  
 
In addition to planning major promotional and advertising campaigns for Canada in the 
coming months, the new shareholders intend to market JIG-A-LOO in the United States 
beginning in the fall of 2006. They’ll accomplish this by drawing on their combined 
knowledge and expertise in finance, law and marketing.  
 

- 30 - 
 
Sources: Johanne Fondrouge, General Manager – JIG-A-LOO World 
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